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The new Mitel Super 10™ is a complete 
communications system in a single console. 
With its dean, classic design and cost-cutting 
efficiency, the Super 10 is die only commu¬ 
nications system most small businesses need. 

The Mitel Super 10 offers you 68 features 
designed to save time and money, give better 
service to your customers and help improve 
productivity in your office. For example, 
the Super 10 can be programmed to restrict 
unauthorized long distance calls-and that 
feature alone can put 25% of your long 
distance phone bill back into bottom-line 
profits. If you make a call and get a busy 
signal, just dial a code, hang up and continue 
working. The Super 10 will complete your 


call automatically when the line is free. A tone 
will let you know if a call is waiting far you 
while you’re using your phone. And again, 
the Suger 10 will put that call through auto- 

\swcl , U'lpi I ’ oin whole oil i' run 
more effiriently, the new Mitel Super 10 is 
extremely economical to operate. It works 
with your ordinary 2-wire telephones and is 

For more information, talk to your local 
telephone company, telephone equipment 
supplier, or write to: Mitel Corporation, 

P.6. Box 13089,350 Legget Drive, Kanata, 
Ontario K2K1X3. Telephone (613) 592-2122. 
TWX: 610-562-8529. 


COST CONSCIOUS 
CLASSIC 



BUILDING BETTER COMMUNICATIONS 
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THE PLEASURE 
IS ALL MILD. 



i 
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Introducing Macdonald Select. 

A unique new family of mild cigarettes 
especially created for those who 
select their pleasures with care. 
Everything about them will please you. 
In Special Mild, Ultra Mild and 
Menthol Special Mild. 



THENAMESAYSITALL. 



















PERFECTING THE PREMIUM ALL-SEASON 
PERFORMANCE STEEL RADIAL. 


















































































TIME TO 
CHANGE? 


r i s you're not 
getting all the enjoyment 
you’d like out of it 

If that’s the case it's time i 
change. Think about the 


The new Vantage. Or new 
Vantage lights. 

Vantage has always been 
known as the right choice for 
aware smokers. Now with 
innovative thinking, ^ 


found an opportunity to make 
.better. 

The new Vantage seems to 
accomplish the impossible. It's now 
milder than before, with the same 
great taste. 

Or if you're 
looking for an even 
milder cigarette, why 
not think about new 




Now there's a 
"choice for the smoker 
who has a taste 
for today. 


VANTAGE. THE CONTEMPORARY CHOICE. 



A vote of confidence for the free world 


u UNITED 
i/UNITED 

WUNITED UNITED WE MOVE. UNITED. WE MOVE . 
















DATSUN’S CAR OF THE YEAR. 


rartot the beauty 
of a Four Seasons Hotel 
is not having to 
rush to get there. 


FourSeasonsHotels 














"People are constantly 
harangued by an overload 
of information all day— 
radio, newspapers, 
television, billboards. And 
once a week there is this 
island of sanity, which not 
so much summarizes the 
news as synthesizes the 
news; that's what Maclean's 
is really all about.';«™ «* 

Maclean’s 






















So much to see, so much to do. _ 

OnlyinBritain. 




Britain: the most inviting island in the world. 


p h n ' y “f’ rth hana " y ' 

































Every Pringle Moment’s Terrific! 
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Requiem for a shopping spree 
























Feeling the »u am scsr* 
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Trade winds from Washington 

















What makes the character of 
Brother typewriters 
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Preoccupied 
with looks 
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IF YOU WANT TO KNOW WHY MICOM 
ISBEITERTHAN IBM, WANG, 
XEROX, AES, AND NBI, LOOK AT 
THE 1981DATAPRO SURVEY 





























































































University 

Lennoxville, Quebec, Canada / 


A tradition... 
and a future for you 
























































Toward the perfect crimeless town 
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TOYOTA 

OH WHAT A FEEING! 





The blinding lights of Broadway 
















Isn’t it time 

you enjoyed the heritage-rich wines 
of Australia? 
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i* tassA as. Canada 


Reach out to a child with 
your love and your help. 
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FOSTER PARENTS PLAN OF CANADA : 


SOME MYTHS 
YOUMATBE 
FALLOWING. 



' tales that have grown up 
_ jnd soft drinks. And it’s sur¬ 
prising the number of people who 


still believe them. 

That’s the reason why the 
Canadian Soft Drink Association is 
providing information about soft 


ciation is committed to providing 
hard information to answer 
your questions and replace fiction 


The fact is, soft drinks are 
simply a refreshing taste treat, avail¬ 
able almost everywhere in 
Canada, with the same consistently 
high quality. 

Get the facts. Simply write to us 
for the free booklet, “The Facts 
about Soft Drinks:’ If you’ve got a 


an Soft Drink 


:ar fron 


Association, 5th Floor, 
5GlT9. 0ntan ° 


THE FACTS ABOUT SOFT DRINKS. MAKE UP YOUR OWN MIND. 
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